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Olivia Kim Brings The Korean Brands You Need To Know To Nordstrom

March 31, 2017

Shop Featuring Top Korean Designers on the Rise Hits Pop-In@Nordstrom: KFASHION

SEATTLE (March 31, 2017) — Nordstrom, Inc. is bringing the best of Korean fashion and style to customers with its latest shop, Pop-In@Nordstrom:
KFASHION. The final shop of the three-part KPOP series will launch Friday, March 31 in select stores and online.

Curated by Olivia Kim, Vice President of Creative Projects at Nordstrom, the selection showcases an assortment of the coolest Korean-born brands.
Kim, who has kept a close eye on the burgeoning fashion scene in Seoul as it has developed in recent years, hand-picked some of the most exciting
apparel and accessory brands to demonstrate the breadth of talent coming out of the region. Designers in the shop include a womens and unisex
selection from KYE, Hyein Seo, J KOO, SJYP, Yune Ho, KUHO, SUECOMMA BONNIE and NEUL.

“The Korean fashion scene is exploding,” said Kim. “There’s so much buzz and energy around Korea and Seoul Fashion Week, and fashion there is
differentiated in how quick, energetic and youthful it is. Street style there is beyond, and more and more people are paying attention now which is
exciting to watch. They have an ability to grasp, absorb and adopt a trend and really embrace it, and then move on. The pace at which they're doing
that is really incredible and it's so much faster than anybody else. They’re doing that with fashion, but also with television, electronics, technology, and
beauty.

“Pop-In is about bringing in the best of what we're seeing out in the world and propagating it back to our customer in a fun and digestible way. There is
so much happening in Korea, which is why when we started exploring our KPOP idea we decided to build a series of its own to really show the best of
what we're seeing. We hope these shops excite customers so they come explore and get inspired.”

The shop will feature bold streetwear, like an embroidered trucker jacket or crop sleeve bomber, to more feminine looks like a corset detail top or silk
slipdress. The shop showcases everything from modern edge and fresh denim to militaristic styles and retro silhouettes.

The shop will also include other Korean favorites, such as a DIY kimchi kit, vegetable-themed plush toys, brightly colored bowls and utensils and
colorful food storage boxes, Polaroid cameras, and a selection of beauty products such as egg cream masks, pig collagen foil masks, body butters,
and more.

The inspiration for the store design started with the clean aesthetic often seen in high-end Korean shops, but enhanced with high-contrast elements for
an added edge through a black and white printed floor with bold pops of color in the structure. A colorful art installation gives a light nod to Brutalist
Architecture with an imposing centerpiece of stacked blocks in red, yellow, green, blue, pink, and purple reaching 9 feet tall by 16 feet wide.

Launched in 2013, Kim developed Pop-In@Nordstrom as an ongoing series of themed pop-in shops meant to offer a new and often exclusive
experience for customers to discover new brands. In her role, Kim focuses on creating energy, excitement, and inspiration throughout the retailer's
national locations through engaging and unique experiences.

Kim created the first multi-shop series in January called KPOP-In@Nordstrom, celebrating some of the coolest elements of Korean style and the best
of its fashion, culture, and trend. The series kicked off with cult favorite sunglasses brand Gentle Monster, followed by the world of Korean beauty.

Pop-In@Nordstrom: KFASHION runs from March 31 to May 7, and will be found at Nordstrom.com/POP and in the following Nordstrom locations:

. Downtown Seattle, Seattle, Wash.

. Bellevue Square, Bellevue, Wash.

. NorthPark Center, Dallas, Texas

. The Grove, Los Angeles, Calif.

. Michigan Avenue, Chicago, IIl.

. CF Pacific Centre, Vancouver, B.C.

. CF Toronto Eaton Centre, Toronto, Ont.
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Product and editorial imagery are available for download in the Dropbox below: https://www.dropbox.com/sh/4k7egaln7ik3zd6


https://www.dropbox.com/sh/4k7egaln7ik3zd6/AADawLC2mUKGiSLaUNd07w-ra?dl=0

[AADawL C2mUKGiSLaUNdO7w-ra?dI=0.
BRANDS INCLUDE

APieu

Glow Recipe HOHODANG

Hyein Seo J KOO

Kidrobot KUHO KYE

Me.Factory NEUL

NooDoll Oh K! RICE SJYP
Sonny Angel Soohyang SUECOMMA BONNIE
Too Cool for School Yune Ho

ZERO PER ZERO

ABOUT POP-IN@NORDSTROM

Launched in October 2013, Pop-In@Nordstrom is an ongoing series of themed pop-in shops that transitions every four to six weeks to offer a new
shopping experience and batch of new, often exclusive merchandise. Pop-In takes two forms: a shop curated around a theme featuring brands across
different product categories (fashion, beauty, lifestyle, home/garden, sports/outdoors, etc.), or a partnership with a single brand to bring “the world of”
to customers.

Pop-In@Nordstrom was the first initiative from the Nordstrom Creative Projects team, under the direction of Olivia Kim (Vice President of Creative
Projects). In her role, Kim focuses on creating energy, excitement, and inspiration throughout the retailer’s national locations. Pop-In@Nordstrom was
built on a monthly rotation to keep customers coming back to discover new brands, new merchandise and create a fun and compelling experience in
stores and online. Each shop features a mix of hand-picked merchandise spanning the high/low price range, with price points often starting at $5.

Pop-In@Nordstrom partnerships have included: Alexander Wang, Aesop, Converse, Danish home goods brand HAY, Gentle Monster, Liberty
London’s Flowers of Liberty collection, Los Angeles based Poketo, Nike, Opening Ceremony, rag & bone, the U.S. debut of Hong Kong fashion
collective I.T., the Italian Trade Commission, Topshop/Topman, VANS, and Warby Parker.
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